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There are 2 brand logos

To be used mainlη on diʊital
media
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To be used for events and formal
materials
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I��Áâ¨âù

X
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ŀn dʧgʧ͵al ˰edʧaռ ͵he logo sho΄ld onlη be ̻laɆed on 
eʧ͵her Ɇornerս īeΥer ̻laɆe ͵he logos s̻oradʧɆallηս

LÈ È

R� � Č

_×��âÀ�Áâ

Å˷ͣ͵ǸʊͅǸ˰
ՅԐԏԙԏ֤ԐԏԙԏՆ

_˰Ǹʧ˓ڒAǸ˷˷ɤͅ
Յԗԏԏ֤ԑԕԏՆ

Ŷ̇ͣ͵ɤͅ
ՅԐԏԙԏ֤ԐԔԔԏՆ



LÈ È

R� � č

S¨þ¨Á  �È× _×��âÀ�Áâ 

�or ̻ostersռ ˋee̻inʊ tʔe �ԑÅģ loʊo in eitʔer Ɇornerռ
ʔave it be ԓԏԏ̻β Ωideռ alloΩinʊ s̻aɆe for anη 
ʔeadlinesռ Ɇo̻η or imaʊerηս



LÈ È

R� � Ď

S¨þ¨Á  �È× _×��âÀ�Áâ 

�or email bannersռ ˋee̻inʊ tʔe �ԑÅģ loʊo in eitʔer Ɇornerռ
ʔave it be Ԙԏ̻β Ωideռ alloΩinʊ s̻aɆe for anη 
ʔeadlinesռ Ɇo̻η or imaʊerηս



LÈ È

R� � ď

S¨þ¨Á  �È× _×��âÀ�Áâ 

�or Ånstaʊram ̻ostsռ ˋee̻inʊ tʔe �ԑÅģ loʊo in eitʔer Ɇornerռ
ʔave it be Ԑԙԏ̻β Ωideռ alloΩinʊ s̻aɆe for anη 
ʔeadlinesռ Ɇo̻η or imaʊerηս



The logo sho΄ld onlη be ΄sed ʧn Ωhʧ͵e or blaɆˋռ and
neΥer al͵eredռ angled or ͵a˰̻ered Ωʧ͵hս 
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The neΩ brand ̻ale͵͵e Ɇonsʧs͵s oʅ 
a redռ bl΄eռ orange  Ա ηelloΩս

ƥsʧng ͵hese Ɇolors as a ɆolleɆ͵ʧΥe 
gradʧen͵ or ʧndʧΥʧd΄al Ɇolorս

ƥse ͵he brand ̻ale͵͵e alongsʧde blaɆˋ
and Ωhʧ͵eս

Ier͵aʧn eΥen͵s s΄Ɇh as Ęʧbera �Ωards
Ա Åndʧe ǈeeˋ ˰aη brʧng ʧn addʧ͵ʧonal Ɇolorsս


ÈºÈ×

R� � ĉĈ
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ՌʅԘȿɆԏǸՌʅʅԗʅԏԏՌԏԙԓɤʅԚՌʅʅԐɒɤɤՌʅʅԑԕԐʅ

Ռʅʅʅʅʅʅ Ռԏԏԏԏԏԏ



ǈhen ΄sʧng ͵he brand ̻ale͵͵eռ ΄se ˰ʧnʧ˰΄˰ oʅ 
Ԑ brand Ɇolor and ˰aβʧ˰΄˰ oʅ Ԕս 

The neΩ brand ̻ale͵͵e Ωʧll shʧʅ͵ ͵oΩards a
gradʧen͵ ͵he˰eս

ǈe Ωʧll ˋee̻ ͵he baɆˋgro΄nds blaɆˋս


ÈºÈ×

R� � ĉĉ

UÛ� �
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�or headlʧnes Ωe Ωʧll ΄se Ƌé΄el Ƌans Ŷro �or s΄bheadʧngsռ ΄se Ån͵er ģedʧ΄˰ Ա ʅor anη
bodη Ɇo̻η ΄se Ån͵er žeg΄larս

_ùÔÈ ×�Ô¥ù

R� � ĉċ

_ùÔ�����Û oĉ

�Ċ*?
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ÅīT_Ŷ_īT_īT ģƥƋÅI

THE COLLECTIVE VOICE OF INDEPENDENT MUSIC.

Ƌéuel Ƌans Ŷro

Ånter ģedium

Ånter žeʊular



ՅĘabel ģemberԽ
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Ƌe͵ ͵he leadʧng 10pt’s loΩer ͵han ͵he ʅon͵ sʧώeս

�or eβa˰̻leռ ͵he ʅon͵ sʧώe ͵o ͵he leʅ͵ ʧs 160ռ leadʧng ʧs se͵ 
͵o 150ս

_ùÔÈ ×�Ô¥ù

R� � ĉč
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Leading

Ƌe͵ ͵he ͵raɆˋʧng ͵o 50ptsTracking



Ƌe͵ ͵he leadʧng 10pt’s hʧgher ͵han ͵he ʅon͵ sʧώeս

�or eβa˰̻leռ ͵he ʅon͵ sʧώe ͵o ͵he leʅ͵ ʧs Ԙ0pts 
leadʧng ʧs se͵ ͵o ԙ0pts

_ùÔÈ ×�Ô¥ù

R� � ĉĎ

_ùÔ����� oĉ Rçº�Û

Leading

Ƌe͵ ͵he ͵raɆˋʧng ͵o 50ptsTracking

ĉƥƋT I�ĘĘ ģ_ AǕ ģǕ ī�ģ_



Ƌe͵ ͵he leadʧng ͵o ͵he sa˰e sʧώe as ͵he ʅon͵

�or eβa˰̻leռ ͵he ʅon͵ sʧώe ͵o ͵he leʅ͵ ʧs Ԙ0pts 
leadʧng ʧs se͵ ͵o Ԙ0pts

_ùÔÈ ×�Ô¥ù

R� � ĉď

_ùÔ����� oĉ Rçº�Û

Leading

Ƌe͵ ͵he ͵raɆˋʧng ͵o 0Tracking

ՅL�AEL MEMAEžՆ



�or headlʧnes Ωe Ωʧll ΄se ǈorˋ Ƌans AlaɆˋս �or s΄bheadʧngsռ ΄se ž΄bʧˋ ģedʧ΄˰ Ա ʅor anη
bodη Ɇo̻η ΄se ž΄bʧˋ žeg΄larս
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ǈorˋ Ƌans AlaɆˋ

žubiˋ ģedium

žubiˋ žeʊular
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Ƌe͵ ͵he leadʧng 15pt’s loΩer ͵han ͵he ʅon͵ sʧώeս

�or eβa˰̻leռ ͵he ʅon͵ sʧώe ͵o ͵he leʅ͵ ʧs 160ռ leadʧng ʧs se͵ 
͵o 1Ԕ5ս
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Leading

Ƌe͵ ͵he ͵raɆˋʧng ͵o 50ptsTracking



Ƌe͵ ͵he leadʧng 10pt’s hʧgher ͵han ͵he ʅon͵ sʧώeս

�or eβa˰̻leռ ͵he ʅon͵ sʧώe ͵o ͵he leʅ͵ ʧs Ԙ0pts 
leadʧng ʧs se͵ ͵o ԙ0pts

_ùÔÈ ×�Ô¥ù

R� � Ċĉ

_ùÔ����� oĉ Rçº�Û

Leading

Ƌe͵ ͵he ͵raɆˋʧng ͵o 50ptsTracking
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Ƌe͵ ͵he leadʧng ͵o ͵he sa˰e sʧώe as ͵he ʅon͵

�or eβa˰̻leռ ͵he ʅon͵ sʧώe ͵o ͵he leʅ͵ ʧs Ԙ0pts 
leadʧng ʧs se͵ ͵o Ԙ0pts

_ùÔÈ ×�Ô¥ù

R� � ĊĊ

_ùÔ����� oĉ Rçº�Û

Leading

Ƌe͵ ͵he ͵raɆˋʧng ͵o 0Tracking
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ÈºÈ× ǈhen ̻aʧrʧng ͵η̻e Ωʧ͵h ͵he brand ̻ale͵͵e Ա
brand ele˰en͵sռ Ɇer͵aʧn Ɇolors Ωorˋ be͵͵er
͵han o͵hersս
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B×�Á� Eº�À�ÁâÛ

R� � Ċč

S¥�Ô�Û ǈe Ωʧll be ΄sʧng Υarʧo΄s s͵ηles oʅ
կΩaΥesհ ͵o Ɇrea͵e neΩ sha̻es 
ʅor ͵he brandս

ǈe Ωʧll be ΄sʧng ͵he brand ̻ale͵͵e ͵o Ɇolor 
͵he ΩaΥes on ͵o̻ a blaɆˋ baɆˋgro΄ndս

The ΩaΥes Ɇan be s͵re͵Ɇhedռ shr΄nˋռ eβ̻anded
͵o Ɇons͵an͵lη Ɇrea͵e neΩ gra̻hʧɆsս



B×�Á� Eº�À�ÁâÛ

R� � ĊĎ

Eº�À�Áâ 
ÈÀÔÈÛ¨â¨ÈÁ ƥsʧng ͵he ΩaΥesռ ̻laη Ωʧ͵h ͵he 
̻ro̻or͵ʧons and dʧreɆ͵ʧonsռ 
˰oΥʧng aro΄nd anη ʧ˰agerη or
͵η̻eս

The ΩaΥes ̻roΥʧde a ɆohesʧΥe ʧ˰age
aɆross dʧʅʅeren͵ asse͵sս 

Ŷlaηʧng Ωʧ͵h ͵he ̻ro̻or͵ʧons be ˰ʧndʅ΄l oʅ
s̻aɆʧng ʅor ʧ˰ages and anη ͵η̻eս
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R¥ÈâÈ ×�Ô¥ù

R� � ĊĐ


ÈºÈ×¨Á  ǈhen Ɇhoosʧng ̻ho͵ogra̻hsռ ʧnɆl΄de 
̻ho͵os Ωʧ͵h a solʧd baɆˋgro΄ndս

Åʅ no͵ ͵he Ɇaseռ reΥer͵ ̻ho͵os ͵o a blaɆˋ
and Ωhʧ͵eս

Thʧs Ωʧll de͵er anη gra̻hʧɆs ʅro˰ beʧng ͵oo
կb΄sηհ and ˋee̻ ͵he brand ̻ale͵͵e Υʧsʧbleս



R¥ÈâÈ ×�Ô¥ù

R� � Ċđ


ÈÀÔÈÛ¨â¨ÈÁ ǈhen a̻̻lηʧng ͵he brand ele˰en͵s
oΥer anη ̻ho͵ogra̻hռ ˋee̻ ͵he 
ele˰en͵ along ͵he sʧdesս

īeΥer ͵aˋe ΄̻ ˰ore ͵han 2ԕٝ oʅ ͵he gra̻hʧɆս

Ďee̻ ͵he headlʧnes or ̻ho͵ogra̻h as ͵he ˰aʧn
ʅoɆ΄sս
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